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Background
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Melbourne is experiencing a period of rapid growth. In June 2014 there was an
estimated 4.44 million people living in Greater Melbourne. The city took in 95,700
new residents in the previous year. This represented a 2.2 per cent growth, the
highest of any Australian capital.

To assist Victoria’s capital in managing this huge growth, Melbourne is an active
participant in the 100 Resilient Cities Challenge. This initiative has been pioneered
by the Rockefeller Foundation, and helps cities around the world become more
resilient to the physical, social, and economic challenges that are a growing part of
the 21st century.
A Preliminary Resilience Assessment of Melbourne outlined five focus areas that
would guide Melbourne’s progress towards stronger resilience. The first of these
being to create a stronger society where individuals and communities take more
responsibility for their own and each other’s health, wellbeing and safety.

Research objectives
The key objectives of this research were to:
7 Develop an understanding of the in-built assumptions and perceptions of
individuals’ households, and communities, that determine their roles and
responsibilities, important characteristics, behaviours and actions. Using the
aforementioned information then benchmark attitudes and behaviours for
future studies.
7 Identify the different audience groups within Greater Melbourne’s 32 councils
to develop a communications campaign. This will involve determining
meaningful distinctions between the Melbourne population and determining
how to understand and conceptualise these groups for specific social
marketing purposes.
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Methodology
We designed a multi-stage program to meet the needs of the research.

1
Project
initiation

2
Depth
interviews

3&4
Quantitative
fieldwork

5
Analysis &

3

Review:
Project set up and
review existing
literature

Design:
Depth interviews to
inform design

Conduct:
Develop
questionnaire and
manage fieldwork

reporting

Analysis:
Analyse findings
and generate
insights

6
Insights
workshop

Present:
Stakeholder
workshop to
communicate key
findings

7

Establishment:
Confirmation of
vision, objectives
outputs and
audiences

7

Implementation:
Conduct depth
interviews to identify
needs and inform
questionnaire
development

7

Measure:
Conducted 20 minute
online surveys with
n=1,411
Melburnians

7

Output:
Insightful and
comprehensive
report focussed on
key objectives

7

Interact:
Sharing, discussing
and finalising
insights with City of
Melbourne

C

lick to
edit Master title
style

Key findings from the literature
review
For the purpose of informing the quantitative questionnaire 38 documents were
reviewed. These were sourced from Victorian, Australian, and international
journals, reports and studies. These documents set the scene for what is known
and currently available relating to resilience and community cohesion.

Following the review, Colmar Brunton developed seven areas of interest that
guided the development of the questionnaire.
•
•
•
•

Views about the neighbourhood
Trust in institutions
Views of the area
Social networks

•
•
•

Social support
Volunteering
Involvement in groups, clubs or
organisations

Critical themes that emerged from the literature were the concepts of social
isolation and cohesion, with a reduced emphasis on social capital. The findings
helped shape the research to focus on the feelings of belonging, trust, community
satisfaction and the use of social networks and community involvement.
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Qualitative Study – Network
mapping
Findings from the initial six
qualitative interviews established
that Melburnians rely on a variety
of social networks and
connections.
This varies by life stage and
demographics.
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Quantitative
methodology

Who we spoke to…
Gender:

51%
The survey was formed from a
synthesis of the results of both the
literature review and the qualitative
interviews. The survey was
approximately 20 minutes long and
investigated an individual’s feelings of
belonging, views of their local area,
trust in neighbours and institutions,
use of social support, willingness to
volunteer, participation in
communities and technology.
The survey was delivered via email to
a panel of respondents, n=1,411
responses were collected once
filtering had provided quality checks.
Fieldwork took place between 12th –
26th February 2016.

49%

Age range:

15-24 years 17%
25-34 years 20%
35-44 years 13%
45-54 years 17%
55-64 years 15%
65+ years 17%

Geographic spread:
Central subregion

12%

Northern subregion

20%

Southern subregion

27%

Western subregion

16%

Eastern subregion

25%

Household type:
Quotas were imposed for the gender,
age and at the local council level to
ensure that the survey sample is
representative of all Melburnians.
The data was weighted postfieldwork.

6

Resilient Melbourne Research 2015
S1,S2,S3A,D1
Base: Total sample n=1,411

Household with very young
children

9%

Household with young children

7%

Household with older children

25%

Any size young adult
household

13%

1 person adult household

12%

2+ person adult household

33%
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Melburnians have a
strong connection to
their neighbourhood
Seven in ten (72%) Melburnians feel connected to their
neighbourhood. This means the vast majority of
Melburnians feel associated to the area in which they
live. Older Melburnians feel more connected than other
demographics (81%) as do those who actively volunteer
in their area (82%). Those who have lived longer in an
area feel more connected. Those who are not working
(60%) or live alone (65%) feel most disengaged from
their immediate neighbourhood.
Two thirds (66%) of Melburnians believe that people from
different backgrounds get along well together. Those with
a stronger sense of belonging to where they live are
more likely to agree (72%).
Two fifths (39%) of Melburnians feel they can trust
people in their neighbourhood. Younger Melburnians
(aged under 34 years) are more reserved with lower
levels of trust (30%), while older people (65+ years) are
more trusting of others in their neighbourhood (59%).
In an emergency, two fifths (41%) of Melburnians feel
confident their neighbours would pull together. Those
with a stronger sense of belonging with the area in which
they live (50%) and those with school-aged children
(53%) are more confident in the ability of the
neighbourhood to pull together in times of need.

These questions form the recommended
benchmarks for future monitoring.
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Resilient Melbourne Research 2015
Q3, Q5, Q7, Q8, Q9
Base: Total sample n=1,411

72%

…of Melburnians
feel strongly
connected to their
immediate
neighbourhood.

27%

…of Melburnians
feel that their
neighbourhood has
improved in the last
two years.

66%

…of Melburnians
agree that different
backgrounds get
along well together.

39%

…of Melburnians
believe that most
people in their
neighbourhood can
be trusted.

41%

…of Melburnians
are confident their
neighbourhood
would pull together
in an emergency.
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A strong sense of belonging – but
young and unemployed more
marginalised
The majority (81%) of Melburnians are satisfied with the
area in which they live. Older Melburnians aged 65+
years (92%) and those with a stronger sense of local
belonging are most satisfied with the area in which they
live (86%).
There is a strong sense of belonging in Melbourne with
nine in ten (88%) feeling that they belong. This means the
vast majority feel pride in Melbourne as a city and its
culture.
Connection with the wider Australian society is strong
(78%), however slightly weaker than the pride felt for
Melbourne (88%). A similar trend exists with nine in ten
(91%) older Melburnians feeling a greater sense of
connection, compared to the younger population aged
under 34 years where only seven in ten (71%) feel part of
the Australian society. Fewer people who are not working
feel part of Australian society, with only six in ten (63%)
agreeing they feel a part of society.
Only half (47%) of Melburnians are satisfied with their
current financial situation, with a quarter (25%)
dissatisfied. Gender differences exist, with men (54%)
being happier than women (40%) about their financial
situation. A third (33%) of young Melburnians aged under
24 are dissatisfied with their situation, while older 65+
year olds are most satisfied (60%). This represents a
generational gap in levels of financial stability, level of
concern and financial happiness.
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Resilient Melbourne Research 2015
Q13, Q15, Q16,Q17
Base: Total sample n=1,411

81%

88%

78%

47%

…of Melburnians
are satisfied with
living in their local
area.

… of Melburnians
feel as though they
belong in
Melbourne.

…of Melburnians
personally feel they
are part of
Australian society.

…of Melburnians
are satisfied with
their current
financial situation.
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Some Melburnians lack trust in
local councils, state government
and federal government to make
the right decisions in times of crisis
61%

22%

19%

20%

9

…most
Melburnians trust
the police in a
time of crisis.

…of Melburnians
trust the Federal
government in a
time of crisis.

…of Melburnians
trust the State
government in a
time of crisis.

…of Melburnians
trust in their local
council to make the
right decisions in a
crisis.

Resilient Melbourne Research 2015
Q11
Base: Total sample n=1,411

Six in ten (61%) Melburnians trust the police to
make the right decisions in an emergency. Older
people aged 65+ have greater confidence in the
decisions the police would make (73% have
complete or a great deal of trust).
However, when reflecting on the ability to make
the right decisions in an emergency, a level of
mistrust exists with the decisions made by local,
state, and federal government. Just over a fifth
of Melburnians would trust these institutions.
Some demographic differences exist; with young
people aged under 24 years generally more
trusting of crisis decisions being made by these
local, state and federal institutions.
Melburnians aged between 45-54 years are the
most cynical regarding local government with
two fifths (44%) have no trust at all or not very
much trust in the crisis decisions being made.
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The majority of Melburnians have
people they can count on in times of
need
The vast majority (85%) of Melburnians feel they could rely
on someone to look after them if taken ill. Fewer
Melburnians from low income households (80%), those not
born in Australia (81%), those living alone (75%) and those
aged between 35-54 years (78%) feel they have people
they could turn to. Despite apparently high levels of people
feeling they have someone to turn to for support, these
numbers in absolute terms reflect thousands of people who
may be at risk of isolation.
Eight in ten (79%) Melburnians believe they could borrow
money from people in an emergency. Most people would
turn to a partner, relative or friend. Fewer Melburnians
aged between 55-64 years (70%) and those who are not
working (65%) feel they could reach out to people within
their network.
The vast majority (87%) of Melbourne residents feel they
have someone who can help them in an event of significant
flooding. Residents with a weaker sense of belonging to
their local area (79%), on lower incomes (79%) or are living
alone (80%) feel there are fewer people who they can turn
to.
When imagining their reaction in a flood, we find that
Melburnians are more likely to turn to their neighbours
(38%) for help than in other emergency scenarios.
However family members (71%) and friends (65%) remain
the first port of call.

85%

…of Melburnians
state they could rely
on someone to care
for them if they
were ill in bed.

79%

… of Melburnians
believe they could
borrow money from
someone in an
emergency.

87%

…of Melburnians
have someone who
could help them in
the event of
significant flooding.

Most Melburnians believe they have a strong support network, however some
isolated groups exist. Those at risk of becoming isolated include those who are
not working, lower income households and those living alone. For Melbourne to
become truly resilient action is required to support and develop the networks of
these groups in particular.
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Resilient Melbourne Research 2015
Q38 – Q44
Base: Total sample n=1,411
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Connection to the
local area is
important to
Melburnians
66%

…of Melburnians
believe it is
important to be
connected to the
local area

Two thirds (66%) of Melburnians feel it is important
to be connected to their local area, know their
neighbours and attend community events. The
most meaningful ways to make contact and
connect with the local community is through
facebook, within my greater local area and my
immediate neighbourhood.
Face-to-face interactions with family and friends
are the most valued ways to communicate with
others. Almost two thirds believe this to be
extremely or very important in maintaining these
relationships (63% for family and 66% for friends).
This is followed phone conversations and text /
emails.
The communication channels that are most
commonly used include text / email (79%) and
telephone conversations (70%). Each week, only
one in ten (11%) Melburnians write letters to
family, friends or neighbours.
Although there is a perceived importance of
knowing your neighbours and being involved in the
community, interactions with neighbours are
valued as being least important whilst only 25% of
Melburnians have some form of communication
directly with their neighbours.
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Resilient Melbourne Research 2015
Q36, Q37, Q62
Base: Total sample n=1,411

Top 3 important places for making
meaningful contact….
Important

59%
54%

Most Important
47%

24%

23%
17%

facebook

Local area

My
neighbourhood

Weekly interactions with others

79%

… text / email
conversations

70%

… telephone
conversations

66%

… in person
interactions

11%

… write letters
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The biggest opportunity that
exists is moving people from
thinking to doing
A fifth (19%) of all Melburnians reject the idea of joining a new community either in-person or
online. A further three in ten (30%) have not thought about becoming more involved (precontemplation).
A third (34%) have thought about it, but have not done anything about it as yet (contemplation).
This represents the greatest opportunity for action in encouraging adoption of a new community
either online or face-to-face.
Across both online and in-person communities, the most commonly cited reasons for not joining
include being time-poor and lacking interest. A barrier unique to joining an online community is the
fear of trust or anxiety issues associated with the medium, while a barrier for face-to-face
interaction is being too shy or the fear of rejection.
Behaviour
Change
Rejection

PreContemplation

Contemplation

Action

26%
29%

I have not thought about becoming
more involved in a new community

Maintenance

31%
28%

3%

In person

4%

Online

34%

3%

10%
9%

*Please see the full report for details on the calculation of the overall classification

Resilient Melbourne Research 2015
Q56-Q59
Base: Total sample n=1,411

30%

34%

I have thought about becoming
involved in a new community but I
haven’t done it

I have become involved in a new
community, but I’m not sure if I would
again

19%

26%

I have not tried to become more
involved in a new community and I do
not think I will

I have become involved in a new
community, and I will do so again

12

Overall
Classification*

Involvement in a new community

14%
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Capitalise on this opportunity by
building confidence
Seven in ten (68%) Melburnians feel they lack the
confidence to offer unpaid help to the community. Those
who do not feel confident at all are likely to be isolated and
not currently working. A total of 5% of Melburnians would
not offer any help to the community.

68%

…of Melburnians feel
somewhat or not very
confident to offer
unpaid help to others
in their community.

42%

… of Melburnians
have engaged in
unpaid/voluntary
work in the last 12
months.

36%

…of Melburnians
have been involved
in an in person
group to discuss
shared interests.

Two fifths (42%) have engaged in unpaid or voluntary work
in the last twelve months, especially young Melburnians.
Compared to the community as a whole, those engaged in
unpaid /voluntary work are more likely to be involved in a
wide range of activities related to hobbies or interests,
supporting children's education, raising funds, volunteering
with organisations that support and help the community,
coaching or teaching and promoting social justice.
Men are more involved with helping the local community
than women (23% vs 15%).
Three in ten Melburnians are active in charity work; raising
money for charities (28%) or hobbies such as helping run a
club / organisation (29%).
Half of parents (50%) with primary school children have
shown support for children’s education and activities. Three
in ten with older children have done the same.
A third (36%) of Melburnians get together with a group to
do activities or talk about things. Most commonly these are
linked to sporting/exercise related activities (56%), hobbies
(45%) or local community or neighbourhood groups (26%).
A key access point (initially) for the development of
networks, and therefore building resilience, would be
through these groups.

Volunteers have a stronger sense of community than those who do not volunteer. They have a
stronger sense of belonging to the area they live in, believe community cohesion exists across
different backgrounds, are more positive that people will pull together in a time of crisis and trusting
of others. Although we do not know whether volunteering generates cohesion or is an outcome of a
cohesive community, what is clear is that it is a useful indicator of a community’s strength.
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Resilient Melbourne Research 2015
Q48, Q50, Q52, Q53
Base: Total sample n=1,411
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Therefore, when communicating to
build confidence and community
networks, we should be aware of five
key audiences. Key targets will be the
Informed and Conversationalists
Belonging is only part of the cohesion story; with the majority of Melburnians
expressing belonging to their local neighbourhood, we find differentiation in their
desire to engage and current behaviour in this space.

Audience Segmentation
Five key audience segments exist in
Melbourne.

Connected
Disengaged
16%
28%
Conversationalists

16%
Established
15%
Informed
25%

The Disengaged audience have a
strong sense of belonging and complete
disinterest in engagement.

The Established audience have a high
sense of belonging, get involved on the
sidelines – they are in pre contemplation.

The Informed audience are positive,
curious but not active – but they are
engaged online.

The Conversationalists audience
like to have more of a say in local
improvements – currently lacking action.

The Connected audience have a
strong sense of belonging, highly
connected locally and active.

14
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The audience segments vary on a
number of key characteristics
Disengaged

•
•
•
•

Established

•
•
•
•
•
•

Informed

•
•
•
•

Conversationalists

•
•
•
•
•

Connected

•
•
•
•

15

Have little faith in their neighbourhood.
Are the least likely to take part in consultations and
have no interest in knowing what local public services
are doing.
The majority have not tried to become involved in a
new community.
A large proportion lack interest in becoming involved
in a new group.
Strong sense of belonging to their neighbourhood.
High proportions of older, married and retired
Melburnians.
Higher than average involvement in groups.
Consider themselves time poor.
The majority have not acted to increase their
participation in new communities.
Most trusting segment.
Low feelings of belonging to their immediate
neighbourhood.
Low feelings of trust.
High proportion in Pre-Contemplation.
Very few are active in their community.
Have taken part in consultations about their local
area.
Are less satisfied with their financial situation.
More likely to have young children.
Less likely to ask neighbours for help.
Are contemplating becoming part of a new group.
Positive about their local area.
Confident neighbours would pull together in an
emergency.
More likely to be volunteering.
Highly open to becoming involved in a new group.
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Thanks
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